Booking Form

TIME TO WITNESS THE BIGGEST EXTRAVAGANZA IN

GREATER TORONTO AREA

BUSINESS SHOPPING ENTERTAINMENT

*FCICl®

PRESENTS

SOUTH FLETCHER'S SPORTSPLEX DATE: 25 26 27 JUNE 2021
500 RAY LAWSON BLVD, BRAMPTON TIMINGS: 10:00 AM TO 8:00 PM

ON L6Y 5B3 CANADA DAY: FRIDAY SATURDAY SUNDAY




THE
BIGGEST
EXTRAVAGANZA

The Event will be a Cultural Milestone adding life to the Canada's Rich History
by Celebrating the Diversity and Togetherness, while sharing its Innovative
Spirit with the Indian Ethnic & Business Community.

Ideais to create something Grand and New, that will reflect Dynamic, Diverse,
Spiritual and Economic Opportunities along with Indian deep-rooted Culture
and Heritage.

A Gala Entertainment & Celebration — The Biggest Indian Community Event
ever staged in the Greater Toronto Area— is set to Welcome 400+
participating Sponsors, Exhibitors, Delegates and 50,000+ visitors from
across Canada. The Audience will Experience Warm Indian Hospitality at its

finest along with the Potential of Exploring Possibilities of Business
Associations and Shopping...

ITS ALL ABOUT NUMBERS

PAVILIONS
INDUSTRY ZONES

MAJORATTRACTIONS
400 EXHIBITORS

1200 DELEGATES
3000 CORPORATE VISITORS

30000 AUDIENCE




THE
BIGAGENDA

The Business Is Priority:

Business Growth & Trade Opportunity Development

e Collaborations, Joint Ventures, Business Associations, Partnerships

e Technology & Knowledge Share

e Foreign Direct Investments, Imports, Exports & New Business Development

e Acknowledgement & Recognitions of Key Business Leaders

Powered by Live Entertainment:

e Live Entertainment and Performances
e Excellent Platform for Performing Arts, Dance, Music
e Gala Extravaganza brought by Artists from Canada & India

e Development of Talent, Exposure and Confidence

Building Strong Community:

e The Biggest Agenda is to Develop a Strong Community

e Involving the major Section of Community, not only as Visitors or
Audience during the Event, but taking their Help and Contributions to make this event a
Grand Success.

e The Event will Offer and Extend Opportunity to every Member of

Community, Family or Groups to be part of this Celebration and will help in Developing
the Trust & Belief to be part of Strongest and Diverse Community

www.thegreatindiacarnival.com
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THE SHOW
PRODUCER

FEDERATION OF CANADA INDIA
COMMERCE & INDUSTRY

The Organization works to Strengthen, Promote and Foster Bilateral Trade, Commerce, and
Economic relations between Canada and India Business Enterprises, Organizations,
Entrepreneurs & Professionals.

Its aim is to function as a Gateway of Opportunities for Canadian & Indian businessin G T
other Respective Countries, helping both Home-grown and International Companies realize |
their full Potential.

Vision is to become key Forum for Networking between Canada and Indian Business People
and Actas an Advisor toits members withthe help of onboard experts



THESHOW
PARTNER

RESONANCE

RESONANCE WORLD INC. Canada

Resonance Harnesses The Power Of
Communication Consultancy”
To Help Deliver Your Overall 360 Marketing Objective.

“strategic

They master to inject brands with an infectious energy.
They help them find their purpose and voice. They help their
clients to build brands, "they do expetise in brand and
campaign audits.

They supercharge powerful, effective idea can be translated
to work across multiple channels of advertising to engage
with consumers within the optimum time.

Resonance started with the aim to Improve Business
Practices by use of Modern Marketing Strategic
Communications Theories and Technologies.

_b.mn s
il s'ﬁ"

THESHOW

PARTNER
SHOW

SHOWMAN SPHERE - CANADA

They are a Collection of Visionaries, Strategists, Planners
and Creators,
broughttogether to Create Extraordinary Event Properties.

Their Innovative way of Thinking Engages Clients and
Audiences, no matter what the Requirements are.

They work as Extension of your Marketing and
Communication team to Design Engaging Events. As part
of the Marketing Mix, Events give Businesses Direct Access
to their Audience. It is their Aim to help our Customers
make the most out of these Interactions, Creating a
Fulfilling and Purposeful Experience.

At Showman, they take charge of the event from start to
end. All they expect the Client to do is sit back and enjoy
themselves, we will do therest.

They do things differently and always look at Minute Details
to create a Very Impressive first Impression of the Event.




THE SHOW ASSOCIATES
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FRANCHISE

EXPO—

Top Indian Businesses and Organizations will be offering
the Franchise, Joint Venture and Investment opportunities
tothe Attendees.

The Expo exhibitor Line-up will be a Great Opportunity for
Business Visitors to Discover Franchise Brands from India
as well as Information on everything, from Master Franchise
Operations to Retail Franchises, and finding the Right
Information.

Information Covering everything from the Logistics and
Legalities of Buying a Franchise to finding out how you can
Franchise your Existing Business.

The Exhibition will not only provide the visitors to explore
finding the possible ways to start new Ventures within
Canada but Business Visitors will also have the possibilities
of exploring joining hands with Indian Businessmen to Start
possible Venturesin India.

The Show will open the Potential of Indian Establishment to
Investin Canada and Financing New Business Ventures.
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The agenda of this Expo is to provide the Ideal Trading,
Sales and Information Platform for Indian Business
Exhibitors to Enter into the Canada Market.

The expo will offer Unlimited Opportunities for Small and
Middle Level Enterprises to Step up in the New Market and
will Cater to both B2B and B2C models.

Dedicated areas for all Possibilities of Product & Services
Showcase. Strategically Devised Pavilions to maximize
the Opportunity Outputs.

Industry Bodies on Board to Facilitate Trade and Business
between both Countries. Personal Invitation supported by
RSVPto invite key Audience to the Expo.




PAVILION 1
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TRAVEL SHOW

e The Expo Prides itself on being the Hub of Travel Ideas. We
aim to give Visitors, the Canada & India Travel Trade
Potential, Share Innovations, and Create Endless Business
Opportunities over the course of three days.
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e An Excellent Platform for Industry Exhibitors to make
Buyers & Travelers aware of your Products, Create Quality
Leads and build Long-lasting Relationships.

e Networking Opportunities, Business Associations,
Exploring and Developing potential partnerships,
Appointing Agents and Sales Channel Partners, apart from
the 30000+ visitors that can be targeted during the show.

[ [ZINDO CANADA
JART SHOW '

e The Exhibition will have affordable retail art fair with
contemporary art from all the India and Canada. The
exhibitors will feature Arts and a Programme of
mindfulness Activities Inspired by their Work.

e The Exhibition will make art accessible for private
collectors, connoisseurs, corporate buyers and first

time buyers in search for affordable and original art
under one roof.

e Visitors will Imnmerse themselves in a truly accessible
art festival that celebrates art in all its forms. The
Exhibition will make art accessible for collectors and
enthusiasts searching for diverse, affordable and
original art under one roof.




VR0 INDIA

REAL ESTATE

EXPO—

e Top Indian Businesses and Organizations will THE HNIs visit
the Exhibition in order to Explore the Investment Opportunities.
They will be Invited through a Focused Direct Contact Program
& Activations with the Help of various Indian Organizations,
Associations, Cultural & Business Groups apart from Massive
Advertising and Publicity Campaign Designed to attract key
Audience.

e Ahighinflow of HNIs and NRIs will be witnessing the Exhibition,
Exploring the Displayed Real Estate Projects.

e Only 25 Exhibitors from India will participate in the Show,
Ensuring a Focused Audience and Exposure. Exhibitors will get
to meet a variety of Decision-makers and Professionals from
all the Sectors of Real Estate Industry which includes Agents,
Brokers, Architects,Bankers, Engineers and Planners,
Consultants, Corporate Property Managers, Developers,
Facility Managers, Insurers, Institutional Investors, Investment
Bankers Lawyers, Property Managers, ;Property Media and
Many more.

CANADA #
REAL ESTATE

EXPO—

e The Expo will extend an unmatched opportunity to Real
Estate Developers Establishments, Companies &
Professionals to Target most Lucrative Indian Ethnic
Community that loves to invest in Real Estate across the
World.

e The Show will Extend an Opportunity to Developers,
Builders and Professionals from both Canada & India to
Explore Business Association & Joint Venture Possibilities,
apart from Knowledge and Technology Share.

e Idea is to Develop an Effective Networking and Business
Platform that will facilitate Developers and Professionals
from both the countries to identify keys areas for
partnerships.




PAVILION 2 () INDO CANADA

HEALTH & WELLNESS

EXPO

@ INDO CANADA The Exhibition will focus on Health, Nutrition and
Relaxation. With the progress of time, Wellness as a
MEDICAL TOURISM Concept has taken up a Multi-dimensional Definition,
Encompassing the Individual's Desire for Social

EXPO Acceptance, Exclusivity and Collective Welfare.
e [t will be a one-of-a-kind Ecosystem Event for the Health & e Chief fly Influenced by changes in Society and in the
Medical industry. Lifestyles of Indifviduals, factors like Globalization and a
Greater Awareness of the need for Wellness among
e The Expo will bring together Prominent Health Brands from Individuals.
across India, Medical Service Providers, Employers Investors,
Fast-growing Startups, Pharma, Policymakers and The Expo will have Highlights:
Innovation Centers to offer the Futuristic Approach towards
Health. e Your Gateway to Global Wellness Industry
e The Event will be a major Attraction for Visitors from across e ASpectacular Showcase to stimulate the Domestic and
Canada, who are looking for solutions for Specialized Medical International Wellness Industry.
Requirements to Explore the Possibilities to Utilizing Better
Medical Services at a much Affordable Prices. e More Customers, Business Improvement Strategies, Star

Status, wide Audience, and extra mileage.
e An Excellent Platform for Industry Experts from both the

Countries to Explore Possibilities of Joint Ventures and e The Expo will offer the opportunity for Business
Business Associations apart from Knowledge Sharing and Collaborations, Associations, Joint Ventures, Developing
Potential Technology Development Discussions. Channel Partners and Networking with Like Minded and

Industry Professfionals.

SPIRITUAL

INDIA

e Since the dawn of recorded time, people have been
gathering for spiritual practice like yoga and meditation
allover India.

e Several of the world's major religions were born in India,
including Hinduism, Sikhism, Buddhism, and Jainism.
People practice their Religions overtly, and take their
Spiritual beliefs very seriously.

e The spiritual undercurrent in India has given rise to
several forms of practice: the two most well-known in
the west are yoga and meditation.

e The Exhibition will Showcase various Religious and
Professional Establishments and organizations that
offers dedicated services and guidance to practice Yoga
and various other Forms of Meditation.

e The Exhibition will also witness some of the prominent
spiritual leaders from India, who would love to share their
Knowledge and Thoughts on various Topics related to
Spirituality of India.




FASHION WEEK
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PAVILION 3

e During the Show, ‘Modest fashion' will run the Gamut at The
Fashion Week. Designers will explore Glamour, Allure and Beauty
through a Mixture of Demure and Comparatively Daring looks for
the Modern Woman of Faith.

o India International Fashion Week has been conceived and created
with a vision to "Provide Indian Designers a Truly International
Platform to showcase their collections and Talent, along with
Great opportunity to get exposed to leading buyers and Global
Industry experts".

e The participant will have dedicated time slots to showcase their
Collections along with dedicated space to display the same.

e Opportunity is to Explore Possibilities of Business Partnership and
Selling your entire Collections Directly to one of the most Affluent
Audience.

e The Event will Showcases Latest Trends and Designs in Bridal
Couture by Leading Fashion Designers from India and Canada.

e The Leading Professionals from Bridal fashion Industry will be
creating the creative influence and Showcase of their distinguish
collections, to establish their mark among the key Audience and
Buyers.

e The Event will be most aspired destination for top designers,
| couture lovers, influential individuals, celebrities, socialites and
“‘ legacy brands.

INDO CANADACDD %+
WEDDING EXPO -

e The Expo will be the Leading Bridal Exhibition for Wedding Service
Providers.

e Your One-stop Wedding Shop, it brings you to face with the finest
names in the Wedding Industry including top of the range
Designers, Wedding Planners, Caterers and much more.

e The show brings together the Best in the Wedding Industry to
showcase their Products and Services to the eager Brides and
Grooms to be, as they search for their favorite Wedding Attire, the
Perfect Cake and the best Photographer.

L4 BRIDAL
3 FASHION

e Featuring World-class Exhibitors, the latest Beauty & Fashion
Trends and all the Best in Entertainment including Celebrity
Appearances, Signings and Catwalk Shows — The Expo will be the
premier Wedding Show on the Social Calendar.



PAVILION

CANADA

BRAND SHOW

e The Top leading brands from India and Canada will be
showcasing their products and services to target the
desired audience over 3 days of Exhibition.

e From Finance to Fashion, from Automobile to Furniture,
from FMCG to Consumer Goods, the expo will have Products
and Services to Offer and Showcase for every Member of
Society.

e The Buyers will be able to avail exclusive offers and
discounts specially crafted for event Audience.

e The Expo will also open the Potential of Business
Expansions and with Competitive knowledge about the
Operating Market.

AUTO EXPO

e This will be a signature event, that will witness the Best of
Technology coming together on a Single platform to
Showcases all that is Best in the Automotive World as
Products, Innovations, Concepts and Trends

e Automobiles is no longer just about Cars. Artificial
Intelligence, Analytics and Robotics are playing a vital role
in the field to Enhance your Experience, be it through Shared
Rides, Driving Pleasure or Voice Commands.

e Thispavilion will take you to aRide into the future...
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CARNIVAL

e The Show is going to be an unique experience for Kids and
parents. From Entertainment to Shopping, the event will
have lot to offer to every kids of all ages.

e The show will consist of Three main focus areas:

e The first is the Exhibition Space that Showcases the
Latest and Most Innovative Products and Services for
Children and Families.

e Secondly, a Workshop Arena, where Kids are
Encouraged to Participate in Engaging and
Educational Activities held throughout the day.

e TheThird s the Spellbinding Stage Area with an Amazing
line-up of Performances

e The Event will also have a dedicated Play area with most
of traditional and Modern Game Zones.

INDO CANADA
FOOD FESTIVAL

Q—‘-—‘——

e India, the World Historical Food Capital, has Witnessed
many Reigns and Eras, each with a Pinch of Art, Spoonful
of Culture and loads of Food Poured in its Development.
This Richness of Cultures and Religions makes India a
Hot-pot of Culinary Delights. So, get set to Experience
India's Finest and most Delectable Food-festival of the /
year.

e Around 500 of the Best Culinary Dishes from across
India & Canadato present their Food Stalls to the Visitors
of the Festival.

e The Event is to Promote Food and Delicacies from India
and to establish the Identity of Indian Food Vendors,
which is closely linked with Preserving and Promoting
the Social and Cultural Diversity of India.
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ATTRACT

INDO CANADA
FESTIVAL OF MUSIC

o Theartists not only from India, but from the subcontinent
and Canada are going to cast a spell of magic and take
you into a trance with the Music, Dance & Performing
Arts.

o The Event will provide a unique platform and exposure to
the Artists from Across Canada & India.

INDO CANADA
FESTIVAL OF

PERFORMING ARTS

 INDO CANADA g{

+ FESTIVAL OF DANCE




EXHIBITION FLOOR PLAN

Exhibition Layout - A
Indoor Arena - 3

4 5 8 7 8 8 e | M 12 1:?//11‘\\
/7 \ _
f( o | \
18 19 | 20 3| 22 | 23 | M4 \ ,fFF \h\l
|
Bl | 0] o | 2> | m & / 1
\ - o
ir Ll } suéz
:5\ 7 — N
a7 || 2 o | a1 r Pl
N 1 /Ja o '\_\ i
ar || 48| 48 50 | st s | s I(’ \ i
| o | /
\ / 7
\ //{f :);_;;-’
.
57 |58 | 88 | 60 | &1 | 62 | €3 | B | &5 | sai.67 | /

Exhibition Layout - B
Indoor Arena - 4
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RESONANCE

STAND ORDER CONTRACT

The undersigned explicitly acknowledges that by
signing this application contract for Stands Booth/
Exhibition Stall, the respective natural person and/or
legal entity enters into a valid and binding
contractualrelationship with “Resonance World Inc".

We hereby apply for:
Industry:

Booth Size:
Sq. Mtr.

1 Name on Stall Facia.

2. Stand Scheme include:

Standard Booth [3 mtr X 3 mtr]
One Table &2 Chairs
Basic lighting — Ambiance lighting

3. Total Cost [In figures] CAD

[In Words] CAD

4. Mode of Payment:
By Ch/DD/CC

Number:

Dated:

a1

. Payment through Wire Transfer:

Name of Account: Resonance World Inc
Checking Account: 5285789

Bank:The Toronto Dominion Bank

Branch Transit: 00932

Branch Address: Mississauga Square one 100 City
Drive, Mississauga Ontario Canada zip - L5B2C9
TD'S Institution: 904

Td's Swift Code: TDOMCATTOR

Transfer in US Dollar

US Correspondent Bank:

Settlement to : Bank of Amercia, New York

Swift : BOFAUS3NXXX

Fedwire ABA : 026009593

WE HEREBY ACKNOWLEDGE THAT °'LATE PAYMENT/NOT
RELIZATION OF PAYMENT' MAY RESULT IN LOSSOF THE
CHOSEN STAND POSITION AND POSSIBLE PENALTY FEES. THE
SAME RULE SHALL APPLY IN THEEVENT OF NON-PAYMENT
(see Terms & Conditions)

6. Email Transfer. Raj@ResonanceWorld.com

7. Exhibits (give brief description about your Project/Company):

Name of the Company:

Address of the Company:



Exhibition Layout - C, Outdoor Arena - 1
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' Exhibition Stall Details
Please note:
o Stall Size[Standard] 10ft X 10ft X 7 ft[L X BXH] o The exhibition layout are tentative and are subject to
change.
e Stall Inclusions [Standard] Two Chairs, 1 Table, 1
Light, 1 Dustbin, 1 Power Point e The numbers marked on stall will be different on ground
and will vary as per the actual ground position and
o Stall Structure [Standard] Indoor - Pipe & Drape Stall layout at the time of exhibition.

Outdoor - Canopy
o Show management reserves the right to shift or cancel
e SpaceonlyAreaisalsoavailable on request any pavilion, stall, stage or any participation as per their
1 owndiscretion.




Contact Details:

Contact Numbers:

Mail ID :

Company URL/Web Site

Name of the Product/s or Project/s to be showcased:

Average Price of Product/Services:

Name of the Authorized Person:

Numbers of Persons Exhibiting:

Names of Team Head during Exhibition:

Number of on-location Team Head:

We hereby declare that we have read and accepted
the terms and conditions of the Application Contract,
acopy of which has been retained for our files. We
hereby sign and agree to be bound by them.

A 100% deposit payment will be made
immediately upon receipt of invoice.
Notwithstanding the aforesaid the full amount
must be settled not later than 3 days of signing of
contract.

No reservation for a stand will be guaranteed
unless the total rental costs have been settled.
All bank charges and applicable taxes to be paid
by the client.

COMPANY NAME:

SIGNATURE (Principal/Director):

AUTHORISED PERSON NAME:

DATE:

Company Stamp:

Please sign & return immediately to our office
via scan + emailapplication to:

Raj@Resonanceworld.com

Delegation

List of Delegates traveling for Participation
from Oversees:

1. Name

Passport

2. Name
Passport
3. Name
Passport
4. Name

Passport

Please Note:

Copy of Passports needs to be submitted
along with declaration letter



TERMS AND CONDITIONS:

1. Terms of Reference:

The terms and conditions set out herein shall be read and
constructed as an integral part of the contract, in these present
Terms& Conditions; the term 'Exhibitor’ (contractual Partner)
shall include all employees, servants and agents of any
company,partnership, firm or individual to whom space has
been allocated for the purposes of exhibiting; the term
'Organizers' shallmean Resonance World Inc; and the term
'Contract’ shall mean the application contract forstands, i.e the
contract for exhibition space at the Exhibition, entered into
between the Organizers and the Exhibitor, and which
incorporates these present Terms & Conditions which shall be
construed as an integral part of the Contract. The Contract
isassignable by the Organizers. In case the Exhibitor wants to
assign the Contract, he is obligated to obtain the prior
writtenapproval of the Organizers.

2. Application for Participation

All applications for participation shall be made on the
prescribed Contract, which shall be submitted to the Organizers
or their authorized representative(s)/Marketing Associates on
or before the deadline specified over leaf. Applications will be
dealt within the order that they are received, and will constitute
the Exhibitor's confirmation of participation and acceptance of
the terms of contract. The Organizers, though not bound by this
Contract to do so, will to the best of their ability attempt to meet
therequirements of Exhibitors. Therefore, no entitlement for
claim or compensation shall arise in favor of the Exhibitor in
case anysuch attempt fails for whatever reason. The Organizers
reserve the right to accept or refuse any application without
disclosing tothe Exhibitor any reasons therefore. No Exhibitor
may refuse the space allotted to him, nor for such reason cancel
hisparticipation. If the participation of a prospective Exhibitor
cannot be accepted due to lack of space, the prospective
Exhibitorshall not be entitled to claim or receive any
compensation.

3. Allocation of Exhibition Space

The Organizers shall allocate the space in accordance with the
nature of exhibits or in any manner they may deem it. The
Organizers reserve the right to change the space allocated to
the Exhibitor at any time prior to the commencement of
theerection of the booth by the Exhibitor and, at the sole
discretion of the Organizers, to alter the space or transfer or
closeentrances or exits to the Exhibition facilities and to
undertake such structural alterations as they may deem fit. The
Exhibitorshall have no right to cancel his participation in the
Exhibition nor to claim for compensation as a result of such
changes.

4. Use of Exhibition Space

Exhibitors are entitled to exhibit only the announced products
and must man the stand or space with competent
personnelduring the opening hours of the Exhibition. Any
articles exhibited without prior authorization may be taken
away at the expenseand risk of the Exhibitor. No change of
items on display may be affected during the opening times

of the Exhibition. [tems maynot be exhibited outside the limits
of space rented by the Exhibitor. The Exhibitor is responsible for
the cleaning, inside andoutside, of his stand(s) or space(s).
Cleaning should not be carried out during the opening times of
the Exhibition. Failure toobserve these reqgulations may result in
the Organizers taking the steps they consider necessary
against offenders, withoutassuming any responsibility
whatsoever for the consequences arising from such violations
of regulations. The Organizers reservethe right to deny any
visitor(s) admittance to the Exhibition as a whole or access to
any particular stand(s) or space(s) or area(s)within it.
Exhibitors are not allowed to subject or assign the stand(s) or
space(s) allotted to them to other parties either wholly orin part
without written consent of the Organizers. Where such consent
is given, each Exhibitor on a given stand or space will bejointly
and severally liable under the terms of this Contract and one
representative should sign this Contract on behalf of
allExhibitors involved. Exhibitors shall be liable for any damage
to the walls or to any part of the exhibition premises in which
theirexhibits are placed and shall not paint or otherwise alter
the floors, ceilings, pillars or walls without the prior consent of
the Organizers.

5. Payment

All bookings must be made on the official application contract.
A 100% deposit of the total cost of the space is required with
thesubmission of the Contract, (Only to be confirmed to
exhibitors having received the signed application & deposit).
Any exhibitorbooking space less than 3 months prior to the
show date will be required to pay the full amount of the booking
in onetransaction at the time of booking. No reservation of a
booking for the requested stand will be made /confirmed unless
the fullamount of the rental costs has been paid.

In the event of an Exhibitor becoming bankrupt or making a
composition with his creditors or going into liquidation, or
beingunder the appointment of a receiver, the Organizers
reserve the right to cancel any allocation of space without being
under anyliability to refund or abate any charges paid or due
hereunder. All payments to be made in the name of 'Resonance
World Inc.’ [bank details mentioned on the application form].

6. Exhibitor Withdrawal & Breach of Contract

Where an Exhibitor cancels the booking or where an Exhibitor
fails to make a payment on the date (whether or not
involved),the Organizers reserve the right to cancel or accept
cancellation of the booking and to apply the following
cancellationcharges. Cancellation/notice received. Over three
months prior to the commencement date of the exhibition 50%
of the totalrental costs will be payable.Less than three months
prior to the commencement date of the Exhibition, the full
amount of the rental costs will be payable inany event, no
deposit will be refundable. The foregoing cancellation charges
will apply whether or not a deposit has been paid. In case a
deposit has been paid according to the signed Contract the
remaining balance will be payable. The payment is duelatest on
the date of commencement of the exhibition.



7. Cancellation of Exhibition

If, due to unavoidable circumstances, the Exhibition is unable to
take place, the Organizers shall not be held responsible and
Exhibitors shall not be entitled to any claim or compensation in
connection with such cancellation. They shall, however, be
givenspace in an equivalent exhibition upon their participation
Contract in next 360 days from the date of scheduled
exhibition.

8.Changes

The Organizers have the right to modify the duration of the
Exhibition or the opening or closing times thereof. Exhibitors
shallnot be entitled to claim for compensation in connection
with such modifications.

9. Stand Construction & Decoration

Exhibitors may decorate their stand(s) or space(s) in
accordance with the relevant guidelines and instructions
issued by the Organizers, but only after obtaining written
approval by submitting detailed scaled plans in duplicate no
less than two monthshefore the Exhibition.

10. Movement of Exhibits

a. Exhibitors shall bear the responsibility and expenses for the
transport of exhibits to and from the Exhibition venue.

b. Exhibitors shall make their own arrangements for storage
and warehousing of their exhibits.

c. Without prior authorization from the Organizers, no article
may be removed from a stand or space while the Exhibition is
inprogress, even if the said article has been sold.

d. Exhibitors shall remove all exhibits from the Exhibition venue
within the period stipulated by the Organizers and
shallindemnify the Organizers against any loss by reason of
delay or damage to the Exhibition venue.

11. Security

Exhibitors and their representatives should be present on their
stands or spaces at all times during the opening hours of
theExhibition. They may not close their stand or space before
the appointed time of closing.

12. Fire Regulations

The use of inflammable materials for stand or space decoration
is prohibited unless such materials have been treated by
fireretardingsubstance. All heating appliances should be
mounted on fireproof stands. All inflammable materials (such
as emptyboxes and packaging) should be removed
immediately from the Exhibition venue.

13. Insurance, Liability & Risks

a. All Exhibitors shall insure, indemnify and hold the Organizers
and the venue owners harmless in respect of all costs,
claims,demands and expenses to which they may be subject
as aresult of loss or injury arising to any persons howsoever
caused whilethe said persons are upon or examining or
passing the Exhibition stands or spaces, during the tenancy
of the Exhibition. Theliability or risk of the employees, agents
orexhibits shall be the responsibility of the Exhibitors.

b. All Exhibitors shall insure, indemnify and hold the Organizers
and the venue owners harmless in respect of all costs,
claims,demands and expenses to which they may be

subject as a result of cancellation, postponement or partial
opening of the Exhibition.

c. All Exhibitors shall obtain all-risks insurance from an
insurance company in good standing. In addition, all
Exhibitors shall obtain third party liability insurance from a
local insurance company of good standing to cover
equipment and/or exhibits, whether or not such articles are
their property.

d. The Exhibitor shall produce certified copies of the insurance
policies obtained pursuant hereto.

14. Supplementary Clauses

The Organizers shall have the right, in all circumstances, to
issue supplementary regulations, in addition to these present
Terms& Conditions, to ensure the smooth management of the
Exhibition. Such instructions shall be considered to be an
integral part of the Terms & Conditions of Contract, provided
they are given to the Exhibitors in writing. The failure to object to
any breach of any clause herein by the Organizers shall not
constitute agreement to modification of this agreement or a
waiver of any subsequent breach of such clause.

15. General Conditions

a. The Organizers shall have the right to cancel any Exhibitor's
participation in the Exhibition if the said Exhibitor
contravenes there gulations in any way, and this without the
Exhibitor having any claim to compensation or
reimbursement for any commitments under taken by him and
still outstanding to the Organizers.

b. Canada Courts shall be deemed to be the place of settlement
of any disputes that may rise between the Organizers and
Exhibitors. Marketing associates are only the representatives
of the Organizers and cannot be holed for any legal liabilities
oractions.

c. The Organizers shall have the discretionary right to sue any
Exhibitor before his national court of before any other court.

d. Exhibitors are bound by all and any requlations applicable to
participants in fairs and exhibitions in the country of the
relevant exhibition.

e. Canadian law for arbitration shall be the law of contract

between the Exhibitors and Organizer.

16.Regulations

a. Exhibitors undertake to abide by all clauses whatsoever set
forth by the Organizers herein or in any supplementary
document(s). Such clauses will be enforced and are in no way
to beregarded as merely commentary. The Organizers are the
sole judges as the measures to be adopted in respect of the
application of the said clauses.

b. By this very participation in the Exhibition, the Exhibitor
acknowledges the right of the Organizers, jointly or
separately, to take unilateral measures for the defense and
protection of the interests of the Exhibition, and for all or
some of the Exhibitors, as well as any measures the
Organizers deem useful or necessary to ensure the security
ofthe premises, the exhibitors and the visitors.

17.Force Majeure

The Organizers shall not be responsible or held liable for the loss
of or damage to any property of the Exhibitor or any person
caused by (including but not limited to) theft, fire, defect in the
venue, storm, tempest, war, labor disputes, lockout,
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or held liable for any loss or damage sustained by the Exhibitor
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void subject to Canadian Law the remaining parts of this
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